Insights Made Clear

High Value
Price, Margin and Markdown Science

» Qver 50 retall chains analyzed
 PhD-level math made easy

« Category, Store, Channel level

« Seasonal and Basic Merchandise
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A Ready-to-Use Solution

* Turn On the DS License
« Learn How to Use in 1 Day
 Actionable Outcomes
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Insights Made Clear

Answers to Key Questions:

What's the right Selling Price?
Does the consumer accept our Selling Margins?
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Insights Made Clear

Price Elasticity

« Selling Price vs Units Sold
* Highly Seasonal
» Differs by Category/Channel/Store

uuuuuuuuuuuuuuuuu

Copyright © ANT USA Inc. 2024
www.antusa.com



E\ar:%lytics

Insights Made Clear

Promotion Impact

* What is the right discount level?
 When should we take discounts?
» Differs by Category/Channel/Store
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Margin Analytics
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* Does the consumer accept our margin level?
 Why is the product not moving?
» Differs by Category/Channel/Store
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Insights Made Clear

Price Point Analytics

* |s our product overpriced or underpriced?
 What are the price point clumps in the category?
» Differs by Category/Channel/Store
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» Data

Analytics

Insights Made Clear

Correlation Analysis
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